Message Broadcast

The process of a message broadcast for sending trading calls to subscribers involves disseminating information about
potential trading opportunities to a group of individualswho have subscribed to receive such notifications.Here's a
breakdown of the process:

1. Subscriber Database:

o Maintain a database of individuals who have subscribed to your trading callservice. Ensure that subscribers

have provided consent to receive suchmessages.
2. Market Analysis:

o Conduct thorough market analysis to identify potential trading opportunities.Thismay involve technical and

fundamental analysis, market trends, and otherrelevant factors.
3. Trading Call Generation:

o Based on your market analysis, generate trading calls that include details suchas the stock or instrument to
trade, direction (buy/sell/hold), entry price, targetprice, stop-loss, and a brief rationale or analysis for the
decision.

4. Message Compostion:

o Craft a clear and concise message that communicates the trading callinformation. Include all relevant

details and use language that is easy forsubscribers to understand.
5. Aadhar-based e-KYC:

o Aadhar-based e-KYC allows for a faster and more seamless verification process.Investors can authorize the

stock broker to access their Aadhar details for KYCpurposes.
6. Channel Selection:

o Choose the communication channels through which you will broadcast the trading calls. This may include

platforms like Telegram, WhatsApp, email, orother proprietary systems.
7. Message Distribution:

o Use the selected channels to broadcast the trading calls to subscribers. Ensure that the message is

delivered promptly and consistently across all chosenplatforms.
8. Subsribure Engagement:

o Encourage subscriber engagement by providing opportunities for them to askquestions or seek clarification

on the trading calls. Consider having a dedicatedsupport channel for this purpose.
9. Risk Disclosure:

o Clearly communicate the risks involved in trading and include necessarydisclaimers in your messages.
Emphasize the importance of subscribersconducting their research or consulting with a financial advisor
before makingany trading decisions.

10. Regulatory Compliance:

o Ensure that your message broadcasts comply with all relevant regulatoryrequirements. This includes
adhering to guidelines set by financial regulatoryauthorities and including necessary disclosures in your
communications.

11. Feedback and Analysis:

o Collect feedback from subscribers, and analyze the performance of your tradingcalls over time. Use this

information to refine your strategies and improve thequality of your trading calls.
12. Continuous Communication:

o Maintain regular and transparent communication with subscribers.Keep theminformed of any changes in

your service, and address any concerns promptly.
13. Record Keeping:

o Keep records of all trading calls, messages, and subscriber interactions. Thisdocumentation is crucial for

accountability, audit purposes, and addressing anypotential disputes.

It's important to note that trading carries inherent risks, and ethical communication, transparency, and regulatory
compliance are critical aspects of providing trading callservices to subscribers.Always stay updated with regulatory
changes and seek legal advice to ensure your practices align with industry standards and regulations.



